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“....it is not just Big Tobacco anymore. Public healt
must also contend with Big Food, Big Soda, and Big
Alcohol. All of these industries fear regulation, and
protect themselves by using the same tactics. Researc
has documented these tactics well. They include front

groups, lobbies, promises of self-regulation, lawsuits, and
industry-funded research that confuses the evidence and
keeps the public in doubt...... As we learned fro
experience with the iobacco industy, a powerfu
corporation can sell the publes just about anything,”

Dr. Margaret Chan. WHO DG, Global
Caonferenca on Health Prosnoéion, Hilsingi
a 2013
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Industry influencing and shaping the
public health and nutrtion policies and
strategies
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Influencing international policy making process

Codex Committee on Nutrition -2019

« Of the 370 delegates listed in the report, 44% were
from industries and their front groups

« Infant formula producing countries having industry
representatives in official delegations:
= Australia — Nuchev foods
- USA — Mead — Johnson
« New Zealand — Fonterra
» In labelling of Follow-on Formula, reference to
» 'Cross promotion betweaen product categorias’ was
I"ﬁ:'rnpped a much weaker text was adopted.
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Baby food companies in the policy making
collaborating with Government agencies
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Industry manipulating bio-medical
research
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Manipulating Research
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Coca-Cola Funds Sciertists Whio Shift Blamso
for Obedity Avway From Bad Diets
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Influencing consumer behavior
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Promoting UPF product through T.\.

advertisemeants as a healthy replacement of real

food!

Sodium

« 1108 mg/100g
= 803.3 mg/serve
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Nutrition Claims - UPF promoted as source

of nutrients!
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UPF promoted with unsubstantiated health
claims!

I"'- Sucrose - 24.519/100 g )
b Maltodextrin/ FOS — 1.9 g/100 g Ak
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Promoting UPF as a solution for malnutrition and
using godwill of a government programme

Horlicks Growth Plus
Sucrose - 26.9 g/ 100 g
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UPF company sponsoring Children's Quiz
programme
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IPL

UPF company Pepsico sponsoring the IPL (2014) |
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Thanks!

Email: jpdadhich@bpniorg
Twitter: fEjaidadhichs
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