
Dr JP Dadhich, MD (Paediatrics), FNNF  
National Coordinator,  

Breastfeeding Promotion Network of 
India (BPNI) 

 

The	
  IMS	
  Act	
  	
  
Countering	
  the	
  Covid-­‐19	
  exploita;on	
  by	
  the	
  

baby-­‐food	
  companies 

WBW Seminar Series, Nutrition Group, CTARA, IIT Bombay 
August 2, 2020   



Overview 

�  History 
�  Why IMS Act* was enacted 
�  Key provisions 
�  How companies violate 
�  Action taken to implement the IMS Act 
�  What more can be done to implement IMS Act 

Effectively? 

*Infant	
  Milk	
  Subs0tutes,	
  Feeding	
  Bo8les	
  and	
  Infant	
  Foods	
  (Regula0on	
  of	
  
Produc0on,	
  Supply	
  and	
  Distribu0on)	
  Act,	
  1992"	
  (the	
  IMS	
  Act	
  



History 
1981: World Health Assembly adopts the International 

Code of Marketing for Breastmilk Substitutes  



•  It	
  came	
  into	
  force	
  on	
  1-­‐8-­‐1993	
  as	
  a	
  central	
  government	
  law	
  by	
  no0fica0on	
  
in	
  the	
  official	
  gaze8e	
  to	
  protect,	
  promote	
  &	
  support	
  breasReeding	
  

•  It	
  was	
  strengthened	
  by	
  an	
  Amendment	
  in	
  2003,	
  enhancing	
  the	
  protec0on	
  
level	
  

•  Rules	
  prescribed	
  in	
  1993	
  and	
  amended	
  in	
  2003	
  
•  Cable	
  Television	
  Networks	
  (	
  Regula0on)	
  Amended	
  act	
  in	
  2000,	
  which	
  

banned	
  all	
  adver0sement	
  and	
  promo0on	
  of	
  IMS,	
  FB	
  or	
  IF	
  on	
  Television	
  	
  

•  BPNI	
  Gaze8ed	
  as	
  NGOs	
  to	
  monitor	
  its	
  implementa0on	
  

India	
  enacted	
  a	
  Law	
  in	
  1992	
  



Why the IMS Act was enacted? 
What is at the stake? 

Walters D, Phan L, Mathisen R. The Cost of Not Breastfeeding: Global Results from a New Tool. 
Health Policy and Planning. 2019 June 24. Available from https://doi.org/10.1093/heapol/czz050 

health outcomes attributable to not breastfeeding  

* I USD=INR68.56 
ON 19 July 2019 



Statement of Objects and Reasons  

� “...Promotion of infant milk substitutes and 
related products like  feeding bottles and teats do 
constitute a health hazard. Promotion of infant 
milk  substitute and related products has been 
more pervasive and extensive than  the 
dissemination of information concerning the 
advantages of mother’s milk  and breastfeeding 
and contributes to decline in breastfeeding…”



India is a big potential market for baby 
foods!  

Source Icons: https://www.flaticon.com/authors/freepik 

IMS Act is the protection! 



Source: Euromonitor International India Passport report of Baby Foods 2016 

Restricting Breastmilk Substitutes sales!  
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Per infant/child 
consumption (kg) 
in 2013* 
 
China – 15.2 Kg 
India – 0.4 Kg 

Increase in 
consumption over 
6 years (2011-16) 
 
China – 38% 
 
India – 14% 

*Baker P, Smith J, Salmon L, et al. Global trends and patterns of commercial milk-based formula sales: is an 
unprecedented infant and young child feeding transition underway?. Public Health Nutr. 2016;19(14):
2540-2550. doi:10.1017/S1368980016001117 



Key Provisions of the IMS Act 
 

https://www.bpni.org/national-policy-programme-4/ 



Key Definitions  

�  Infant milk substitutes – “..any food being marketed or otherwise 
represented as a partial or total replacement for mother's milk, for 
infant up to the age of two years” 

�  Infant foods – “…any food (by whatever name called) being 
marketed or otherwise represented as a complement to mother's 
milk to meet the growing nutritional needs of the infant after the 
age of six months and up to the age of two years” 

�  Feeding bottles – “…bottle or receptacle used for the purpose of 
feeding infant milk substitutes, and includes a teat and a valve 
attached or capable of being attached to such bottle or 
receptacle” 

�  Promotion – “……means to employ directly or indirectly any 
method of encouraging any person to purchase or use infant milk 
substitute, feeding bottle or infant food.” 



Section 3  
Bans Promotion and Advertisements  



Section 4 -Prohibits Giving Incentives like 
rebates and free gifts 



Section 5: Restricts Donation of Products, 
Educational Materials or Equipments 



Section 6 
Prescribes Guidelines for Labelling 

�  Mandatory information on labels 
�  Some restrictions – e.g. prohibits picture of a baby 

of mother or graphics to increase sales 



Section 7 
Ensures accurate information through educational 

materials 



Section 8 
Bans Promotions and Displays in Hospitals, Clinics, 

Chemist Shops etc. 



Section 9 - Prohibits contribution and pecuniary 
benefits to healthcare workers and their 

Associations 

x Conference 
x Seminar 
x Research 
x Gifts 



Section 10 
  

Bans Commission on Sales to the employees 



1.  Food Safety Officers, authorized Class 1 govt. 
officers with medical background 

2.  Voluntary Organisations notified by 
Government of India  
i.  Breastfeeding Promotion Network of India (BPNI) 
ii.  Association of Consumer Action on Safety and 

Health (ACASH) 
iii.  Indian Council for Child Welfare (ICCW) 
iv.  Central Social Welfare Board (CSWB) 
 

Section 21 (1)  and rule 4 (1) 
Authorising personnel/organisations for 

monitoring violations of IMS  



Government of India authorised BPNI to 
monitor the IMS act  (1995) 

BPNI assists Government of India 
�  Ongoing monitoring of the IMS 

Act 
�  Capacity building and 

awareness generation 
�  Documentation and Reporting 
�  Technical assistance 
�  Legal action 



How companies violate the IMS act 

Health System 

Display 

Financial Inducement or 
Gift 

Conference, Research, 
Fellowship funding 

Direct to Public 

Free Samples 

Advertisements 

Inappropriate info 
on Labels 



Research sponsored by Nestle 



sponsoring conferences 



Offering sponsorship for conference participation 



Gifting equipment to a Delhi hospital 

25 



 
Baby food companies are exploiting 
Covid-19 pandemic! 

Capitalising on Covid-19 and blatant violations of the IMS 
Act and “manipulation by association” 
1.  Free distribution of baby milk powders such as infant 

formula, foods for young children… 
2.  Spreading misinformation to public  
3.  Sponsoring doctors/associations even for adult 

nutrition 
4.  Feeding bottle company has also joined the 

bandwagon.  
Credit goes to Vigilant friends all over India. 

There are several examples…. 

 
 
 
 



Nestle exploits Covid 19…..collaborating 
with NGOs, Police, Admin.. 



Reaching to association of doctors 
through Webinars 

This webcast is brought to you under dIAP,

an initiative of IAP to facilitate

e-learning in all spheres of pediatrics. Live

webcast of the webinar discussions, on-line

clinics and their subsequent archiving is one

of the activities under this banner.

Dr. Neelam Mohan



Selling bottles on discount ! 



And….association with influencers 



Governments Actions 
Aug-2019: Government of India  

letter to ICMR 



ICMR took action: September 2019 



Secreatry Health Writes to State Govts. in 
September 2019 



State Governments have taken action! 

Scanned by CamScanner



Effective implementation of the IMS Act 
Actions by the Health Professional organisations 

� Refuse to accept any kind of direct or indirect 
sponsorship from baby food or feeding bottle 
companies  

� Plan and conduct awareness of members 
� Take disciplinary action against the members 

if they flout the provisions of the IMS Act. 



Effective implementation of the IMS Act 
Actions by Civil Society organisations 

� Act as a watchdog to keep a close watch on 
the promotional activities of the baby food 
and feeding bottle companies  

� Report any perceived violation of the  Act to 
Government of India/ State governments/
BPNI   



For breastfeeding mothers: Stanpan 
Suraksha APP 

https://www.bpni.org/webinar-on-launch-of-stanpan-surakhsha-mobile-app/ 



Conclusions 



Thank You! 

https://www.bpni.org/national-policy-programme-4/ 

jpdadhich@bpni.org 


