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Overview 

�  History of the IMS Act*  
�  Why a country needs strong law to protect 

breastfeeding 
�  Key provisions of the IMS Act 
�  How companies are exploiting the Covid-19 

situation 
�  Action taken to implement the IMS Act 
�  What more can be done to implement IMS Act 

Effectively? 

*Infant	
  Milk	
  Subs0tutes,	
  Feeding	
  Bo8les	
  and	
  Infant	
  Foods	
  (Regula0on	
  of	
  
Produc0on,	
  Supply	
  and	
  Distribu0on)	
  Act,	
  1992"	
  (the	
  IMS	
  Act	
  



•  It	
  came	
  into	
  force	
  on	
  1-­‐8-­‐1993	
  as	
  a	
  central	
  government	
  law	
  by	
  no0fica0on	
  
in	
  the	
  official	
  gaze8e	
  to	
  protect,	
  promote	
  &	
  support	
  breasReeding	
  

•  It	
  was	
  strengthened	
  by	
  an	
  Amendment	
  in	
  2003,	
  enhancing	
  the	
  protec0on	
  
level	
  

•  Rules	
  prescribed	
  in	
  1993	
  and	
  amended	
  in	
  2003	
  
•  Cable	
  Television	
  Networks	
  (	
  Regula0on)	
  Amended	
  act	
  in	
  2000,	
  which	
  

banned	
  all	
  adver0sement	
  and	
  promo0on	
  of	
  IMS,	
  FB	
  or	
  IF	
  on	
  Television	
  	
  

•  BPNI	
  Gaze8ed	
  as	
  NGOs	
  to	
  monitor	
  its	
  implementa0on	
  

India	
  enacted	
  the	
  IMS	
  Act	
  in	
  1992	
  



IMS Act: Statement of Objects and Reasons  

�  “...Promotion of infant milk substitutes and related 
products like  feeding bottles and teats do 
constitute a health hazard. Promotion of infant milk  
substitute and related products has been more 
pervasive and extensive than  the dissemination of 
information concerning the advantages of mother’s 
milk  and breastfeeding and contributes to decline 
in breastfeeding…” 

�                              (Emphasis added) 



Source: Euromonitor International India Passport report of Baby Foods 2016 

Why a country needs strong law to protect 
breastfeeding ? 
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Per infant/child 
consumption (kg) 
in 2013* 
 
China – 15.2 Kg 
India – 0.4 Kg 

Increase in 
consumption over 
6 years (2011-16) 
 
China – 38% 
 
India – 14% 

*Baker P, Smith J, Salmon L, et al. Global trends and patterns of commercial milk-based formula sales: is an 
unprecedented infant and young child feeding transition underway?. Public Health Nutr. 2016;19(14):
2540-2550. doi:10.1017/S1368980016001117 



India is a big potential market for baby 
foods - IMS Act provides protection 

Source Icons: https://www.flaticon.com/authors/freepik 

IMS Act is the protection! 



What constitutes violation of the IMS act? 

What Constitutes a
Violation of the IMS Act?

Infant Milk Substitutes, Feeding Bottles and Infant Foods (Regulation of Production,

Supply and Distribution) Act 1992, and Amendment Act 2003. (IMS Act)

If any person promotes any food by whatever name it is sold for children up to

two years of age.
1

If any person advertises the products under the scope of the

IMS Act, i.e. infant milk substitutes, feeding bottles or infant

food by any means television, newspapers,

magazines, journals, SMS, emails, radio, pamphlets etc.

through

2

If the manufacture or its representative distributes the products or samples of

infant milk substitutes, feeding bottles and infant foods to any person or

contacts pregnant or lactating mothers directly.

If the manufacturer/distributor/supplier of the infant milk substitutes, feeding

bottles or infant foods of the gives any kind of incentives like discounts or free

gifts etc for the use or sales to anyone.

3

4
Gifts

If the manufacturer/distributor/supplier distributes information and

educational material related to promotion of infant milk substitutes,

feeding bottles and infant foods to mothers, families etc.

If the labels of tins, cartons, accompanied leaflets of these products carry

pictures of mothers or babies, cartoons, or graphics, phrases or any

other such images for increasing salability.

5

6

IMS Act is violated



 
Covid-19 and blatant violations of the IMS Act 
by the Baby food companies 

1.  Free distribution of baby milk powders such as 
infant formula, foods for young children… 

2.  Spreading misinformation to public  
3.  Sponsoring doctors and their associations 
4.  Feeding bottle companies have also joined the 

bandwagon.  
There are several examples…. For which 

Credit goes to Vigilant friends from all over India 

 
 
 
 



Nestle exploits Covid 19…..collaborating 
with NGOs, Police, Admin.. 



“Lactogen” free distribution in Jalpaiguri (West 
Bengal) by Prasary Foundation with Nagrakata 
police station 



Distribution of “Amulspray”  by AMUL 

Delhi April 2020 



ABBOTT’s association with doctors  

https://webstream.streamcart.com/live/abbott30june 



Reaching to association of doctors 
through Webinars 

This webcast is brought to you under dIAP,

an initiative of IAP to facilitate

e-learning in all spheres of pediatrics. Live

webcast of the webinar discussions, on-line

clinics and their subsequent archiving is one

of the activities under this banner.

Dr. Neelam Mohan



DANONE sponsors FOGSI Webinar 



DANONE directly reaching out to mothers ! 



And….association with influencers 



Selling bottles on discount ! 



Nestle NAN PRO with discount 



What action was taken to curb the 
violations during Covid- 19? 







What more can be done? 



Actions by the Health Professional organisations 

� Refusing to accept any kind of direct or 
indirect sponsorship from baby food or 
feeding bottle companies  

� Planning and conducting awareness of 
members on IMS Act 

� Taking disciplinary action against the 
members if they flout the provisions of the 
IMS Act. 



Actions by Civil Society organisations 

� Act as a watchdog to keep a close watch on 
the promotional activities of the baby food 
and feeding bottle companies  

� Report any perceived violation of the  Act to 
Government of India/ State governments/
BPNI   



  
Use BPNI STANPAN SURAKSHA Mobile 
Application to report violations 
  
 



Available on Android and IOS for downlaod  

�   
Android App Play Store: 
https://play.google.com/store/apps/details?
id=org.bpni.app 

�  iOS App Apple store:  
https://apps.apple.com/us/app/id1499323662 



An Appeal ! 

 
Watch the film 'Tigers' on the Zee5 web portal 
to know predatory promotional behaviour of 
the baby food companies 
https://www.youtube.com/watch?
v=dJxsiUvccuM  
 



Key Lessons ! 

�  There is widespread exploitation of COVID-19 situation 
and violations of the IMS Act by the baby food and 
feeding bottle manufacturers  

�  Particularly, promotion of BMS through health care 
system and   influencers is aggressive by sponsoring 
Webinars, social media events 

�  Such marketing tactics increase sales of BMS and thus 
their consumption 

�  We have a potent tool in IMS Act to protect 
breastfeeding from aggressive promotional activities of 
Baby food and feeding bottles  industry 

�  Civil Society and citizen’s vigilance helps to check it 



Thank You! 

https://www.bpni.org/national-policy-
programme-4/  

jpdadhich@bpni.org 


