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Download Stanpan Suraksha Mobile App

RESOURCES [~

Visit BPNI Website >

Indian law to Protect
Breastfeeding -spoken tutorial on
YouTube
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[ ABOUT BPNI

@ The Breastfeeding Promotion Network of India (BPNI) is a 29 years old registered, independent, non-profit,
bpnl national organisation that works towards protecting, promoting and supporting breastfeeding and
putting chitd nutrition appropriate complementary feeding of infants and young children. BPNI works through policy analysis,
bt advocacy, social mobilization, information sharing, education, research, training and monitoring the company
Breastfeeding Promotion Network of India compliance with the IMS Act. BPNI is the Regional Coordinating Office for International Baby Food Action
(BPNI) Network (IBFAN), South Asia. BPNI also serves as the global secretariat for World Breastfeeding Trends
Address: BP-33, Pitampura, Delhi 110 034. Tel: +91-11- 42683059 Initiative (WBTi) programme, that analyses policy & programmes and galvanises action at country level in

different regions of the world.

. bpni@bpni.org @ http://www.bpni.org BPNI’s ETHICAL POLICY

BPNI does not accept funds or any support from the companies manufacturing baby foods, feeding bottles or
@bpniindia O@bpnl org infant feeding related equipments. BPNI does not associate with organizations having conflicts of

Interest..BPNI request everyone to follow this ethical stance while celebrating World Breastfeeding Week.
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