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NFHS - 5 Ul $HGCUTMGW STUILLTEL 261 (h&H6L alHGMmis 6T

MESGLHMSHHET  OMID Q6D GBS SHeNT  PCOTSHUIDTET  UaTIFS MWD  UMIEFHSGGSLD,  SMILDTTSeT6oT
ACITEHLSHNHGL  STUIILTD  QBTHEHGD  HOL (PenMm&eilett  (W&HWGFGUD QHHHCUTHVID, HJey  Sedelerney
2G50 SHHNEVEMED. NFHS-5-phase-1 (22 LDMBILAIGET / UT &6l @QbH& SJ6) 88% CLIGHIIGHET LD(IhSGI6LULDEM6IIS6IT6D
MygeNs&Hmnyset, 51% WLEGCWL MBS ¢(@p W ChISHANHGET STUILILTED C&THSS (PIQHAMEI, 61.9% 06 LOTSHHISETE
NpsHCWHLNES STIILTE QSTHEAMSI, 56 % 6-8 MSMIST6 Filwimer CrysHed ML 26’ L Rsmel QUDHDE, CLOgILD 6-23
LOMGHISETNED 16.1% Guj GUTGIOTET 2 6uienelll QUDMET). (UL 1 K& &Mens). CeuaNULsnL IS 26.9% GLOHENSHS6ET 6T6nL
GODHSUTSHET,  31.9%  GIOUIUT&HET, 18.1%  QfewumeTeuiEHeT OMID  55%  L(HLOGITETENTEHET.  88%  SMUILDITIEET
L(BSHGHQUDMEISG6L  LJFasHHTID, 51% WLLGGCWL @ Wl  CrISHOHGHT STULUTD QBTHSS  (PIgHMS).
LD BSHGIUDMETUNCD (5 GLEhenGemwl NFFNLILG @k GLHmsuilsr (PG &S] SHULEGS PUSMS alenetaillliLgms
Qzf&ME. 2 auemwulled e LW CHISHAHGT SMULLTED QETHEGL ONHFLD 6T60T.61. L1615 61600 -4 (2015) QO(BHE 2.5
565 LeTanssT GamphgiallL gl LW6LGSHSID LGaim Feumeusel HhsHHD CHMaULILIBLD Heneuse [4]

NFHS-5 Phase-1 Data on IYCF Indicators

Women able to breastfeed within an hour of
birth (%)

Exclusive breastfeeding during 0-6 months

(%)

Receive d timely complementary feeds at 6-8
meonths (%)

Received adequate diet during 6-23 months
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[ ABOUT BPNI
@ The Breastfeeding Promotion Network of India (BPNI) is a 29 years old registered, independent, non-profit,
bpr“ national organisation that works towards protecting, promoting and supporting breastfeeding and
putting chid nutriton appropriate complementary feeding of infants and young children. BPNI works through policy analysis,
T advocacy, social mobilization, information sharing, education, research, training and monitoring the
Breastfeeding Promotion Network of company compliance with the IMS Act. BPNI is the Regional Coordinating Office for International Baby Food
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Ll BP-33, Pitampura, Delhi 11 . Tel: +91-11- 42683059 Trends Initiative (WBTi) programme, that analyses policy & programmes and galvanises action at country
@ level in different regions of the world.
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